May 20th 2010

Mr. Billy Kelleher, T.D., Minister for Trade and Commerce asks Irish companies to look globally in their efforts to secure new business.

THINK global as a solution to your current economic problems. 
That’s the message from minister for Trade and Commerce Billy Kelleher TD, to Irish companies looking to survive in the current financial climate and to those hoping to develop their businesses internationally.

 Following on from his recent successful trade mission to Australia with Enterprise Ireland and a group of 44 Irish companies, minister Kelleher, who has also been in America and Dubai recently and is in the far east this week meeting with business leaders, is urging Irish companies to look further afield for new business opportunities.

 The Cork North Central TD, who has travelled thousands of miles recently around the world in pursuit of new business opportunities for Irish companies is confident that more companies like Deep-Insight Limited, a Cork company who are global specialists in customer and employee relationship solutions who secured a new contract in Australia with CSC, a global leader in providing technology-enabled solutions last week can do likewise in America, Asia, Australia and elsewhere. 

 “The trade mission to Australia was a great success for Deep-Insight and we are delighted to have secured a contract with one of the world’s leading technology companies as a result of our participation in it.”

“We are proud to be at the forefront of Ireland’s knowledge-based export sales, Deep-Insight’s Brian O’Doherty said.” 

 A key objective of minister Kelleher’s recent trade missions was to highlight the product and service capability of Irish companies and to encourage mutually beneficial collaborative business ventures between business interests in Ireland and abroad.   

“As a small nation, Irish companies should more than ever be looking beyond its shores to forge strategic relationship with others, for our mutual benefit,” minister for Trade and Commerce Billy Kelleher said.

 “This is a key element of our government’s strategy to bring us beyond the current international economic and financial difficulties.  

 “I believe that there are significant partnership opportunities for Irish companies to develop mutually beneficial relationships with other companies all over the world.

 “Take Australia as an example.  A estimated 30% of Australia’s population being of Irish descent and approximately 80,000 Irish-born permanently dwelling in Australia…. it’s actually pretty difficult to avoid doing business with Ireland. 

“The objective of my recent trade missions to America, Dubai  and Australia was primarily to highlight Ireland’s status as a world-class supplier of goods and services and to support Irish companies and their Australian and American counterparts in building and strengthening relationships for the future.  
“The trade missions encompassed representatives from a wide range of Irish industry – technology, international services, industrial products and consumer goods – all focused on further developing the vibrant, dynamic trade partnership between other countries.   

 “Some of the companies on the trade mission for example were a range of Irish-owned eLearning companies who are world leaders in both customer solutions and best practices – SkillSoft, Intuition, Pulse-Learning, Learnosity, WBT and Channel Content. 

 “Our eLearning companies have formed partnerships with leading universities and related research and government institutions, to deliver next generation research and development.  

 “They have become successful players in the competitive global marketplac and are continuously fuelling the growth of the Irish economy. 

 “They are engaged in a dynamic process of transformation centred on innovation and internationalisation.  In the challenging business environment where we now compete, Irish companies and their management teams have been demonstrating the need to be even more entrepreneurial, more ambitious, more creative, more skilled and more accomplished than ever before.

 “But I want more companies to do the same. Many of the companies who travelled with us have long recognised that working in partnership with companies in other countries is the key to success. 

 “It is the combination of innovative products, local knowledge and contacts, and mutual trust that is allowing these companies to compete successfully.   

 “Today’s successful companies think in terms of global customers and global opportunities, and the most effective way to achieve sales growth is through the creation of strategic alliances among export-led companies. 

  “Ireland, because of its comparatively small size, has bred strong export-focused companies with a wealth of experience, a technologically competitive supply base and a drive and determination to develop new markets.

 “Successful companies think in terms of global customers and globa opportunities. The creation of strategic alliances and partnerships between export-led companies offers a highly effective way of operating at this level. 

 “A number of such alliances between Irish, American and Australian companies already exist, and there is scope for more linkages through investment, technology transfer, joint ventures, and other forms of joint marketing and trade relationships.

 “I encourage all Irish companies to consider Australia, American, the far east as places for doing business and to take advantage of the opportunities that are out there for Irish companies.”
